Purpose
As innovation is considered central to firms' competitive advantage, innovation research has become a cornerstone of strategic management inquiry. However, the vast majority of research attention is dedicated to understanding how firms can stimulate technological innovation. An emerging (or rather resurrecting) research trend espouses the benefits of management innovation. Management innovation refers to the introduction of management practices, processes and structures that are intended to further organizational goals (Birkinshaw, Hamel and Mol, 2008) . The emergent dialogue consists of conceptual work (e.g., Birkinshaw et al., 2008) , historical outlines of various management innovations (e.g., Mol and Birkinshaw, 2007) and empirical studies (e.g., Damanpour, Walker and Avellaneda, 2009; Vaccaro, Jansen, Van Den Bosch, and Volberda, 2010) .
Background
Despite the recent surge in academic interest, management innovation remains an under-researched topic. As recent work emphasizes the importance of management innovation for firm performance, both as a complement of technological innovation (Damanpour et al., 2009 ) and as an independent phenomenon (Mol and Birkinshaw, 2009) , reaching a better understanding of the issues surrounding management innovation should be high on the research agenda. For example, Feigenbaum and Feigenbaum (2005: 96) argue that "the systematization of management innovations will be a critical success factor for 21 st century companies".
Research questions
The goal of this EURAM Mini-Conference and special issue is to stimulate academic enquiry by providing a platform to share ideas and state-of-the art research on management innovation. To this end, we invite paper submissions addressing, among others, the following topics: More information about travelling to the RSM Erasmus University can be found on the website:
http://www.rsm.nl/home/about/contact
